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he first ever China Private Banking and Wealth Management Forum 
was staged on 25 September 2006 at the Shanghai Science and 

Technology Museum. The event was organized by respected Harvard 
Business Review (China), Money Talks Magazine, China Business 
Radio and Rex Events & Public Relations. The Forum was attended by 
more than 450 guests, featuring 52 banks ranging from Chief Represen-
tative to CEO. The forum consisted of representatives from 15 local 
banks and representatives from 15 different countries. All together a total 
of 36 foreign banks participated the Forum as well as 20 World famous 
financial entities and 40 multinational enterprises. The Forum was highly 
received by a large media contingent of 81 reporters, from 96 local and 
international media organizations.

In December 2006, Private Banking became one of the most profitable 
financial services in China and it was fully integrated into the Chinese 
financial market. Merrill Lynch discovered that China has more than 
320,000 high net worth individuals, significantly increasing the demand 
for private banking and wealth management services. The forum 
discussed critical issues before the integration took place and was a 
timely event to celebrate the historical opening of the Chinese financial 
market. The knowledge sharing process is essential when local banks are 
far behind foreign banks in technological advancement, corporate 
management, product development, personnel recruitment and business 
development. Local banks should pay full attention to the competition 
which will likely affect several key industries namely; banking, 
insurance, stock-exchange, funds and risk management corporations. 
Speakers from local and international enterprises shared their insights 
with elite banking professionals and the enormous success during the 
day time forum was followed by a gala-dinner in the evening.

The day time forum began when Mr. Jun Zhang Liu of China Banking Association gave an impressive opening statement and was followed by 
an official opening announcement by Chairman of Financial Trade Union Madam Jie Sheng He and Chairman of Shanghai Insurance Associa-
tion Madam Jing Zhi He. The Gala-dinner was formally started by the Consul General of United Kingdom Madam Sue Bishop and CEO of 
Forbes China Mr. Melvyn Goh who welcomed Sir John Major to China to begin his inspirational speech on the “Changing World”. The gala 
dinner was arguably the most successful social event in the second half of 2006 and was attended by Government officials, Chairman of 
Financial Trade Union Madam Jie Sheng He, Deputy Director General China Banking Regulatory Commission Shanghai Bureau Madam Pei Li 
Hong and hundreds of banking elite.

The gala-dinner was sponsored solely by Royal Salute - The Ultimate Scotch Whisky. The enormous support of Royal Salute created a spotlight  
on the evening. Exclusive invitations were sent to 100 distinguished individuals with personal worth of more than two million US dollars, to 
attend a global recital whisky tasting event. Further more, the presence of global ambassador of Royal Salute, Mr. Peter Prentice had allowed 
distinguished guests to involve and interact on the hospitality of Royal Salute, and made for an easy transition between the Private Banking and 
Wealth Management Forum and “ An Exclusive Evening with Rt.Hon.Sir John Major ” .

Overview of 2006 Event

T
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Mr. Liu Zhang Jun, Vice President for China Banking Association Madam He Jie Sheng, Chairwomen for China Financial Labor Union and 
Former Vice Chairman for China Banking Regulation Commission
Madam He Jing Zhi, Chairwomen for Shanghai Insurance Association

Rt. Hon. Sir John Major, Former Prime Minister & Secretary of 
Treasury for Great Britain & Northern Ireland
Global Brand Ambassador Peter Prentice for Royal Salute

Photo Gallary for past event
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1. All participants

2. Participants in Banking industry
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Participants by Industry 2006

Participants by Investment Type 2006
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Target Audience

Limited Sponsorship Opportunities

Media Coverage

Internal Integrated marketing campaign

Over 300 persons

NETWORKING　　MARKET LEADERSHIP　　BRANDING　　NATIONAL PUBLICITY　　RETURN ON INVESTMENT

• Meet a group of highly targeted, policy makers and senior decision makers 
• Touch base with prospects prior to the event and obtain direct access to potential clients during and after the event 
• Key role in the conference program 
• Enhance your corporate image as it will provide you with opportunities to display your investments and show your commitment to your clients and associates. 
• Enjoy worldwide publicity with our global advertising and promotion. 
• Superior booth position 
• Unrivalled lead generation and profiling at the show 
• Distribute promotional materials of your products or services in the conference.

Primary Market 1. Bank 2. Regulatory Bodies

Secondary Market

1. Technology provider 2. Consulting company 3. Insurance Company

Tertiary Market 1. HNW Individuals 2. Luxury brands

4. Bank Cards 5. Asset Management 6. Law Firm

7.PE & VC 8. Securities 9. Headhunters

Your business is about much more than just knocking on doors. Your marketing strategy is much more than a lead generator. To generate sales, 
you need brand credibility and a genuine leadership position. To generate awareness and response, you need targeted, decision-maker focused, 
geographically effective marketing. And therefore sponsoring the 2nd Annual China Private Banking and Wealth Management Forum 
will give you access to our marketing expertise. This is your opportunity to let us raise your international and regional profile. 
Briefly, this is the best and the most cost-effective marketing and sales opportunity!

Xinhua News Agency,China News Agency, Reuters Associated Press, Dow Jones, Bloomberg

Consumer News and Business Channel, CCTV Finance Channel, Shanghai Media Group (Shanghai TV, Oriental TV, Dragon TV), Phoenix Satellite 
Television, CBN, BTV-5, BTV-1, British Broadcasting Corporation, Cable News Network, Hong Kong Asia Television, Taiwan Television Broadcast 
Satellite, Taiwan ETTV News

Chinese
Fortune China, Forbes China, Shanghai Morning Post, Xinmin Evening News,  People's Daily, China Youth Daily, The Economic Observer , China 
Securities Journal, Securities Times, China Business, Global Times, Modern Weekly, Economic Daily, National Business Daily, 21st Century Business 
Herald, Beijing Youth Daily, Oriental Outlook, Caijing Magazine, Money Talks, Asian Business Leaders, Contemporary Manager, Metropolis, National 
Finance News, New Weekly, China News Week, China Entrepreneurs, Wenhui Newspaper, Shanghai Securities News, New Fortnne, Money Weekly, Man’s 
Health, Metrozine, Life Express, Golf Wednesday, China Boating, World Market, IT Ceocio China, Prestige, For Him Magazine The Beijing News, 
Beijingtimes, Oriental Daily(Hong Kong), Hong Kong Daily News, Hong Kong Economic Journal, Sing Tao Newspapers (Hong Kong), Apple Daily (Hong 
Kong), Newspaper in Hong Kong, Sing Pao Daily News (Hong Kong), Ta Kung Pao (Hong Kong), China Times (Taiwan), Apple Daily (Taiwan), Sing Tao 
Newspapers (Australia), Australian Chinese Daily, The China Press (USA), World Journal (USA), Sing Tao Newspapers (Canada), New Zealand Mirror, 
Chinese Herald (New Zealand)
English
South China Morning Post (Hong Kong), China Daily, Shanghai Daily, International Herald Tribune, Wall Street Journal Asia, Sydney Morning Herald, 
New York Times, Los Angeles Times, Financial Times, Yomiuri Shimbun, The Asahi Shimbun Company, That’s Shanghai, Shanghai Talk, Eurekahedge, 
IFR, Globalfnance

The wealthnet, privatebanking, SINA.com, SOHU.com, NETEASE.com, WSJ.com, FTChinese.com, Hexun.com, www.amoney.com.cn, Thewealth.com,
Wealthbnefing.com

Brochure will be distributed in the Asia Pacific Regions though our own comprehensive database as well as the media partners and supporting 
organizations.

3-4 times weekly email blasts sent out through the internal comprehensive database and through the media partners and supporting organizations 
(proximately reaching out to 500,000 private banking and private wealth management professionals and HNW Individuals globally)

You will be interviewed by the most powerful mass financial medias at the event.

News agency:

TV:

Newspaper / 
Publication:

Internet:

Brochure:

Email Blast:

On-spot interview:

Target Audience

www.rexevents.comenquiries@rexevents.com  Tel: 86-21-63366611Copyright: REX Events & Public Relations Ltd.



2 0 0 7

私人银行与财富管理论坛

中国

CHINA

FORUM

PRIVATE BANKING &
WEALTH MANAGEMENT

2nd CHINA PRIVATE BANKING &
WEALTH MANAGEMENT FORUM
第二届中国私人银行与财富管理论坛

REX Events & Public Relations

REX is a company specialized in programme development, creation, management and delivery of both domestic and international events. 
Our team has produced premium quality and influential event programmes by associating and cooperating with a wide range of business 

enterprises including overseas chambers of commerce through to global business leaders. The rich experience of events management, public 
relations, brand development and speaking invitations to local and international business leaders and politicians for the events have brought a 
creative, professional, and international level to REX. A series of efficient and influential marketing promotions and events will build up brand 
awareness for a new company. A multinational corporation should be involved in high level, professional and creative public events to develop 
its customer base and increase its brand awareness. The events need to be created for the corporations to showcase its brand or products to its 
market, and suitably aligned to fit into the overall strategic marketing plans and direction of the Corporation.

More lnfornation, Please contact with us ：

Sponsorship Opportunity：

E-mail：enquiries@rexevents.com

Phone：

E-mail：

Phone：

+ 86 - 21- 633 66611*315

Graeme Jones, Business Development Manager     
Randy Liao, Business Development Manager          

+ 86 - 21- 633 66611*313
+ 86 - 21- 633 66611*228

graeme.jones@rexevents.com
randy.liao@rexevents.com
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